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Why your Marketing ROI is ZERO and has no relevance!

You know all them - find more yourselves!

S. & B - )-’ 2

w

- ‘
| \ 45 seconds |nterV|ews Marketing people Who measure customers, they have never met by their own metrics!f

'—-‘)

Data Driven Marketing| - Marketing people who believe that influencers influence million-dollar |nvestments with stupid SoMe
- I\/Iarketlng people who don’t know their market and products ) : R

o gt

Companles who belleve Marketlng is done by accountants and secretaries .

Conversions | — B = 0D Management that don't understand Funnels CRM, Selllngeglcle and Marketlng

— ¢ AL I\/Iarketln eople W|thout Sales ex er ence
QCiicks & Views - i P ol =%

I\/Iarketlng People who belleve B-to- B should be targeted as B-to- C

-

)

- '/

’ - »




Why your Marketing ROl is ZERO and has no relevance!



Why your Marketing ROl is ZERO and has no relevance!




Marketing is tremendously important, but it’s time to stop fooling yourself and
everybody around you. Marketing is the impossible ART where you have to trust
your judgment and understand your customers - Data-driven Marketing and
believing that a voodoo economy works for you is nothing but fooling yourself.

Let’s be honest!
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Services and pricing  Youtube Packages
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Shares
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Most are genuine. Not all are. Regardless - numbers are ONLY important if they
urn revenue to your company!




Why your Marketing ROl is ZERO and has no relevance!

Lead to Action
Actions
Conversion Content gets the reader to take action on something. This could be:
e Clicking the CTA to “Learn More”
The most important reason why you need e Filling out a form
conversion rates: it’s the only way to di h cle i :
properly evaluate the effectiveness of your * Reading the next article in a series

marketing campaigns - aivie.ch e Reading a case study on the Case Studies page

e Watching a customer testimonial video
e Downloading a piece of content
...to make decisions that are not based on your gut feeling «  Subscribing to the newsletter
e Signing up for a demo
e Booking a meeting on a Sales calendar

e Writing a question in a chatbot



Why your Marketing ROl is ZERO and has no relevance!
-

A qualified lead is a prospect who has been generated by the

marketing team, evaluated by the sales team and fits the profile

of an ideal customer with the intent to buy. The proper l

qualification of leads is essential to developing a healthy sales

pipeline - Gartne
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Why your Marketing ROl is ZERO and has no relevance!

What is branding? Branding is the process of creating a distinct identity
for a business in the minds of your target audience and the general
population. At its core, branding consists of a company's name and logo,
visual identity design, mission, values, and tone of voice.
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Compared to branding, product marketing
has a narrower focus. Product marketers
tend to be responsible for a single item or
a family of products. Their activities
concentrate on the benefits and features of
those specific items - Forbes

ft*/h
645,000

Complete
solutions
for all
your print
production

needs. i

2700

97,000

THINK INKJET

THINK AGFA @ 1100

agfa.com/na - shopagfa.com 1200

QUALITY AT A RANGE OF SPEEDS

Inca Print Engine
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Building a strong brand is the undisputed key to success in
today’s business world, and robust differentiation is an absolute
must to build a powerful and compelling brand. Brand
differentiation is the means by which your brand is set apart from
the competition, by associating a superior performing aspect of

your brand with multiple customer benefits.
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Channel: INKISH

Audience by age and gender

12.5%

0%

Viewer age
Total

13-17 years
18-24 years
25-34 years
35-44 years
45-54 years
55-64 years

65+ years

O Watch time (hours)

—-
13-17 years

Dec 19, 2014 - Jan 3, 2024

Lifetime

18-24 years 25-34 years
Views
Female Male User-specified
15.4% 84.6% 0%
0.5% 0.8% ==
3.0% 5.5% —
5.9% 16.0% =
3.6% 22.1% =
1.6% 21.2% ==
0.7% 12.7% =
0.3% 6.3% =

35-44 years

Female

6.6%

0.1%
1.0%
2.2%
1.6%
0.8%
0.4%

0.4%

45-54 years

Watch time (hours)

Male User-specified

93.4% 0%

0.2% =
2.1% s
10.1% =
18.7% —~
22.8% =
21.1% =

18.5% =

55-64 years

65+ years

-

Data-driven marketing is when
marketing teams build their
strategies based on the analysis of
big data. This analysis will offer
insights into customer preferences
and broader trends that stand to
impact the success of a marketing
campaign.
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JOB FUNCTION m

92%
BUSINESS MANAGEMENT

MANAGEMENT 15%

80% SPECIFIER \ 1%
PRODUCT'ON IN-PLANT I 2%
OPERATIONS
5% OTHERS ALLIED
TO THE FIELD 5%

NUMBER OF EMPLOYEES

50-99 - 9%
100-249 - 9%
250 OR MORE - 13%

&

MAGAZINE
WEBSITES
READER
SHIP sS40 600 ENEWSLETTER
600,000 ' 300,000

[)-

Monthly Unigue Users Total Recipients

f]O)
Ylin ®

S
OCIAL MONTHLY PAGE
120,000 VIEWS
Total Reach 1,000,000
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? OBVIOUSLY,
WE SHOULD MOQVE
[Q0% OF SPENDING
TO MOBILE.
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Thank you



